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основні техніко-економічні показник його діяльності; досліджено маркетингову діяльність 
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фруктових та овочевих соків. Введення такої інновації на підприємстві надасть йому 
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вартість майбутніх прогнозованих надходжень по ньому складатиме 515437,39 грн., 
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ABSTRACT 

Qualification thesis for bachelor degree 

students of the group 073-16-2 

NTU Dnipro Polytechnic 

Perminova Anastasiia 

 

Оn the topic: Substantiation of effectiveness of managerial solutions in marketing activity 

management (based on the materials of Private JSC “Morshin mineral water factory “Oskar”) 

 

KEY WORDS: MARKETING ACTIVITY, MANAGEMENT, ENTERPRISE, MANAGEMENT 

DECISION, EFFICIENCY. 

 

Structure of the work: 69 pages of computer text; 17 drawings; 15 tables; 23 link sources. 

The object of development is the process of managing the marketing activities of the enterprise 

Private JSC “Morshin mineral water factory “Oskar”. 

The purpose of the work is theoretical substantiation and development of decisions on increase 

of efficiency of management of marketing activity of the enterprise. 

The main results of the bachelor's qualification work are as follows: the peculiarities of the 

implementation of marketing activities by enterprises are considered; the formation of the 

management system of marketing activity of the enterprise is investigated; the general characteristic 

of Private JSC “Morshin mineral water factory “Oskar” is given; the main technical and economic 

indicators of its activity are analyzed; the marketing activity of the enterprise is investigated; the 

system of management of marketing activity of the enterprise is considered; the directions of 

improvement of marketing activity of the enterprise of Private JSC “Morshin mineral water factory 

“Oskar” are offered; the calculation of economic efficiency of the offered measures in the field of 

management of marketing activity of the enterprise is carried out. 

Research methods - a method of grouping, comparing and generalizing economic indicators; 

system evaluation method; method of theoretical generalization and comparison; method of analysis 

and synthesis; abstract-logical method. 

The results of the bachelor's qualification work are recommended for use in domestic 

industrial enterprises. 

Scope - the management of the enterprise Private JSC “Morshin mineral water factory 

“Oskar”offered to purchase new equipment for the production of fruit and vegetable juices. The 

introduction of such an innovation in the company will give him the opportunity to increase profits 

and expand its market share. 

Economic or socio-economic efficiency - according to the results of calculations, the cost of 

future projected revenues will be UAH 515,437.39, the internal rate of return - 54%, and the payback 

period of the project will be 5.2 months. 

Significance of work - the proposed management solutions can be used in other enterprises. 
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