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PEDEPAT 
TloacHOBaTbHa 3anHCKa: c.84. pHc.13, TaÑ.33, 10/1aTKIB 5, AREPE 49. 

O6 cxm docaid*enna: BHpoÓHuua ainJIbHICTb TOBapHCTBa 3 0OMCKeHOO 

BinOBLIaNbHCTKO «CKJI TaHjeM». 

Tlpeduem docidweHnA: METO:JU aHaTi3y Ta nporHO3yBaHHA IpojiaKIB. 

Mema dococenua: 3poóiu ananis i nporHo3 06cry npouaxiB npoaykuii B 

yMOBax anpHEMCTBa. 

Memoou doczidcenn: eMnipuuHi MeToAM, TeopervuHi, eKOHOMiKO-MaremaTu4Hi 

MeTOAH Ta CTaTHCTHYHi METoAH. 

ErOHOMI4Ha eDekmuenicmb noiarae y BaxiHBoCTi nporHO3yBaHHa upoAakiB 

npoaykin manpHeEMCTBa, CTBOpeHHA B3aCMOBuriaHoro cniBpo6iTHHIITBa dipM- 

BHpoOHHKiB i niaupueMCTB po3ApiQHoi Topri»ni 3 THM, moó uepes mapTHepCbK1 

B3aCMHHH 320e3neiATH BHKOHaHHA BHpo6HHYHx uineH i 3aB1aHb 06ox cTopiH, a came 

orrTHMI3auilï piBHA poNaKiB i npHQyrky B KopOTKOCTpOKOBOMy nepioi 1 CTBOpeHHI 

CTiKoi 6a3H, B noBroCTpoKOBOMy I1aHi. 

y inbopmayiüno-ananimuunomy po3dini npOBOAHTbCA nocniIKEHHA 

nimpHeMCTBa, Koro cipyKTypH Ta aianbHOCTi 3a ocraHHi pokn. PosriaHyTi aKtyaibHi

3a1ai dipMa. Takox AaeTbca onac icHy1oHMx 3acTocOByBaHHX MeTOAIB aHanisy i 

nporHO3yBaHHA yacoBHx pApIB. 

CneyianbHui po30ii MICTHT IIpaKTHYHY yaCTHHY, AKa ckianacTbCA 3 anani3y 

nponaxiB B lHCTarpaM-Mara3HHy Ta nporHo3y. LeH po3AUI B CBOKO Yepry BKJ1O4ae: 

1) anani3 06cary npojaxiB 

2) nporHO3yBaHHA Ha KOpOTKOCTPoKOBHM Ta AOBrOcTpoKOBHç nepion; 

3) nporH03yBaHHA C ypaxyBaHHAM Ce3OHHoCTi. 

IpakmuuHa yiHHicmb mOJIATae y MOKIHBOCTI 3aCTOcyBaHHA 3anpomoHOBaHHX 

MeTOAIB Ta nijxoAiB A1A oNTHM13aiii AIAJTbHOCTI iAnphEMCTBa.

KIouo6i cio6a: IIPOTHO3YBAHHA, CHCTEMHHH AHAJII3, CE3OHHICTb. 

TPEHI, KOB3HE CEPEIHE, DIHAHCOBI PE3YJILTATM. 
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ABSTRACT 
Explanatory note: 84 p.. 13 pic., 33 tab., 5 applications, 23 sources. 

ubject of research: production activity of SKL Tandem Limited Liability 

Company. 

The object of research: methods of analysis and forecasting of sales. 

he purpoSe of research: to analyze and forecast sales of products in the enterprise 
Economic eficiency lies in the importance of forecasting sales of the enterprise, 

creating mutually beneficial cooperation between manufacturers and retailers in order to 

cnsure the implementation of production goals and objectives of both parties through 

partnership, namely optimizing sales and profit in the short term and creating a stable 

basc, in the long run. 

In the information-analytical section is given the research of the enterprise, its 

structure and activity in recent years. The actual tasks of the firm are considered. A 

description of the existing methods of analysis and forecasting of time series are also 

given. 
A special section contains a practical part, which consists of an analysis of sales in 

the Instagram store and forecast. This section includes: 

1) analysis of sales; 

2) forecasting sales for the short and long term; 

3) prediction considering seasonality.

The practical value of the work is the possibility of using the proposed methods 

and approaches to optimize the enterprise.

Key words FORECASTING, SYSTEM ANALYSIS, SEASONALITY, TREND. 

MOVINGAVERAGE, FINANCIAL RESULTS. 
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