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The aim of the paper – theoretical justification and development of solutions 

in the field of management of the enterprise's marketing complex. 

The main findings of the qualification paper for the Bachelor’s degree are as 

follows: the theoretical foundations of management of the enterprise's marketing 

complex are considered; the activity of LLC “Backstage Pro” was analyzed; the 

decision regarding the management of the marketing complex of LLC “Backstage 

Pro” was substantiated and the economic efficiency of the proposed 

recommendations was evaluated. 

Research methods – analysis and synthesis, economic analysis, statistical 

analysis, comparison, generalization. 
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Financial viability of the proposed measures – an increase in the net profit of 
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