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ABSTRACT 

Qualification thesis for bachelor degree 

Student group 073-16-4 

National TU Dnipro Polytechnic  

Rydenko Maria 

 

Subject: Substantiation of managerial solutions in development of external markets 

for production sales (based on the materials of LLC “Nova-Pak”) 

 

EXPORT EFFECT, EXPORT EFFICIENCY, INCOTERMS, INNOVATIVE 

PRODUCT, INDUSTRIAL ATTRACTIVENESS, SPICES MARKET, 

EXTERNAL STRATEGY 

 

 Structure of the work: 75 pages of computer text; 13 drawings; 19 tables; 52 

sources of links. 

 Object of the research – the process of development of foreign markets.  

 Purpose of qualification thesis – theoretical substantiation and development 

of practical recommendations in the field of development of foreign markets. 

 Main results of qualification thesis for bachelor degree are: the theoretical 

foundations of managing the process of developing foreign markets and bringing a 

new product to market are considered; the main indicators of economic activity of 

Nova-Pak LLC are analyzed; management decisions in the field of development of 

LLC "Nova-Pak" of foreign markets are substantiated; the economic efficiency of 

the proposed management solutions for LLC “Nova-Pak” to bring a new product to 

a new foreign market was assessed. 

 Research methods – structural - system approach, methods of scientific 

knowledge, abstract-logical, monographic, typology, formalization, analysis and 

synthesis, system and economic analysis, method of analogies, economic-statistical, 

SWOT-analysis, PEST-analysis, expert evaluations, graphic interpretation, 

comparison, generalization. 

 The results of qualification thesis for bachelor degree are recommended to use 

by enterprises-manufacturers of food mixtures when planning to enter new foreign 

markets. 

 Scope – planning the effectiveness of export operations. 

 The economic efficiency of the proposed measures – ensuring the effect of 

exports UAH 256381.48 and export efficiency of 2.57; increase in net income of  

LLC “Nova-Pak” by UAH 13003.2 thousand, increase in net profit by UAH 6322.2 

thousand, or by 2.63%. 

 The significance of the work – implementation of the proposed 

recommendations for the development of a new product - a mixture of spices in the 

mill and its introduction to the Belarusian market (chain of stores "Domashny") 

allows to increase the efficiency of export activities of LLC “Nova-Pak” and expand 

the company's presence in foreign markets. 
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