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Pedepar

[TosicaroBanbHa 3anucka: ¢.81, pucynku 36, Tabmuii 4, gomatka 2, JHKEpe
30.

MapkeTuHr eneKTpoHHOi momTu (email-MapKeTHHT) - OAWH 3 HaHOIBII
e(eKTUBHUX IHCTPYMEHTIB IHTEPHET-MapKETUHTY JJIsl O13HECY.

06'exm docnioscenns — 1HPoOpMaIliiHe MOB1IOMIICHHS €JIEKTPOHHOT MOIITH

Ilpeomem Oocnioxcenuss — CTPyKTypa 1H(POPMAIIHHOTO TOBITOMIICHHS
€JICKTPOHHOI MOIIITH.

Mema oocniodcennsa: TIABUIIECHHS TMOKA3HUKIB €(EKTHUBHOCTI PO3CUIOK
CJIEKTPOHHOI TMOIITH [UISIXOM BUKOPUCTaHHS 1HTEJEKTyalbHOI CUCTEMU
OI[IHIOBAHHS SIKOCTI CTPYKTYpH 1HGOPMAIIITHUX MTOBIIOMJICHbD.

B ingopmayivino-ananimuunomy posauil TPOBOAUTHCA O3HAWMOMIICHHS 3
0COOIMBOCTSIMU MapKETUHTY €JIEKTPOHHOT IMOIITH Ta CTPYKTYPOIO 1HGOpMAIIiitHOTO
MOBIJJOMJICHHS €JICKTPOHHOI MOINTH Ha MPHUKIAAl POOOTH CEpBICY MApPKETHUHTY
eJeKTpoHHOI momTu. [IpoaHanmi3oBaHi cepBiCH MEPEBIPKU EJIEKTPOHHUX JIUCTIB.
OG6pani Mmetoau peanizailii cuctemu. [locTaHoBka 3aayi.

Y cneyianvnomy po3dini TpoaHaNli30BaHI KPUTEPIi OIIHIOBAHHS SKOCTI
CTPYKTYpH iH(POpMaIITHUX TTOB1IOMJICHb SIEKTPOHHOT IoITH. [IpoBenenuii anami3
PO3CHJIOK TSI OTPUMaHHS TPUTEPHUX CiB. Po3poOiieHa iHTeneKkTyaapHa CUCTEMA
OI[IHIOBaHHS 1H(GOPMAIIITHUX MMOBITOMJICHb €JIEKTPOHHOI MOIITH.

Ilpaxmuuna yinwicms poOOTH TONATAE y TOMYy, WIO po3podiieHa
IHTEJICKTyaJIbHA CHUCTEMa OI[IHIOBaHHS SKOCTI CTPYKTYpH 1HGOpMaIiitHUX
MOBIAOMJICHb €JIEKTPOHHOI MOIITH, IO JAa€ 3MOTy MiABUIIUTH €(PEKTUBHICTh
PO3CHUIIOK E€JIEKTPOHHOI ITOLITH.

MAKPETHHI" EJIEKTPOHHOI INOIITH, EJJEKTPOHHA TIOITA,
EMAIL ITOBIJIOMJIEHHS, KPUTEPII OLITHIOBAHHS. IHTEJIEKTYAJIbHA
CHUCTEMA.



Abstract

Explanatory note: p.81, figures 36, tables 4, annex 2, sources 30.

Email marketing (e-mail marketing) - one of the most effective Internet
marketing tools for businesses.

Object of study - e-mail newsletter

The subject of the study is the structure of the e-mail information message.

Aim of the study: Improving the effectiveness of email distribution by using
an intelligent system for evaluating the quality of the structure of information
messages.

The information-analytical section introduces the features of e-mail marketing
and the structure of e-mail information message, using the example of email
marketing service. Email verification services analyzed. Selected methods of system
implementation. Formulation of the problem.

The special section analyzes the criteria for evaluating the quality of the email
newsletter structure. The analysis of mailings to obtain the trigger words. An
intelligent system for evaluating e-mail information messages has been developed.

The practical value of the work is that it has developed an intelligent system
for evaluating the quality of the structure of e-mail information messages, which
makes it possible to improve the efficiency of e-mail dispatches.

EMAIL MACRETING, EMAIL, EMAIL MESSAGES, EVALUATION
CRITERIA. INTELLECTUAL SYSTEM.



