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ABSTRACT 

 

Master’s qualification thesis’s 

Student group 073m–22–2 

     Dnipro University of Technology 

    Lutska Anna  

 

Title: Development of a marketing strategy for the enterprise’s foreign economic 

activity (based on the materials of Private JSC "MHP") 

 

FOREIGN ECONOMIC ACTIVITY, MARKETING STRATEGY, 

COMPETITIVENESS, MANAGEMENT, ADMINISTRATIVE DECISION 

 

Structure: 89 printed pages; 10 figures; 25 tables; 30 link sources. 

 

 The object of development – the process of improving the effectiveness of 

marketing at an enterprise with foreign economic activity. 

 The purpose of the work – formation of a marketing strategy to increase the 

efficiency of the foreign economic activity of Private JSC "MHP". 

Research methods – methods of economic analysis, graphic, illustrations, 

methods of vertical and horizontal analysis, logical methods. 

 The results of the qualification work of the master's degree are recommended 

for use by enterprises in the agricultural sector. 

 The field of application is the development of the marketing strategy of the 

enterprise's foreign economic activity. 

 Economic effectiveness of the proposed measures aimed at improving 

marketing at Private JSC "MHP": 

1. implementation of a website for foreign consumers and partners. As a result, 

the company receives an increase in net income (revenue) from the sale of products by 



 

UAH 80,000 thousand. Profit from product sales will increase by UAH 14,952.1 

thousand, and net profit by UAH 12,260.7. 

2. participation of Private JSC "MHP" in the "Agritechnica" exhibition. As a 

result, the company receives an increase in net income (revenue) from the sale of 

products in the project period by UAH 90,000 thousand. The profit from the sale of 

products will increase by UAH 16,012.13 thousand, and the net profit by UAH 

13,129.95 thousand. 

 The significance of the work is the implementation of measures aimed at 

improving marketing at Private JSC "MHP" in order to increase the efficiency of the 

enterprise's foreign economic activity and increase the competitiveness of its positions. 
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