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O6’exT po3pobJIEHHST — TPOIIEC 3aCTOCYBaHHS KOMIUJIEKCY MAapKETHHTY Ha
Cy4aCHOMY BUPOOHUYOMY MiAIPHUEMCTBI.

Meta po0OOTH — TEOpPETHYHE OOIPYHTYBaHHS Ta PO3pOOKA MPaKTUIHUX
pEKOMEHAIlii I0JI0 3aCTOCYBaHHS KOMILUIEKCY MAapKETHHTY Ha CY4YacHOMY
BUPOOHUYOMY MiAMIPUEMCTBI.

OcHOBHI pe3ynbTaTH KBamidikamiiiHoi poboTu OakamaBpa MOJATAIOTH Y
TAaKOMY. TMpOaHai3yBaHO EBOJIOIII0 B YINPaBIiHHI KOMIUJIEKCOM MApKETHHIY;,
JIOCJIIJIDKEHO OCOOJIMBOCTI 3aCTOCYBaHHSI MOJAEHI «7/P»; 3’sCyBaHO HOBI «JIITEpHI»
KOHIIEMI[ii KOMIUIGKCY MapKCTHHIY; HaBEJICHO 3arajbHy XapaKTePUCTHKY
nismeHOCTI [IpAT «JIOK Ne7»; mpoanamizoBaHO €KOHOMiIYHI Ta (hiHAHCOBI
nokasHuku gismbHOCTI IIpAT «JIOK Ne7»; o6IrpyHTOBaHO MEPCIIEKTUBHI HAIIPSIMH
PO3BUTKY IMIMPUEMCTBA; OIIHEHO €(EKTHUBHICTb KOMIUIEKCY MAapKETHHTY MJis
ITpAT «JIOK Ne7».

Metoau AOCTIKEHHS — aHaJi3 1 CHHTE3, 3araJlLHOHayKOBI METO/IH, METOIN
CHUCTEeMAaTH3alliil, MOPIBHIHB, CIOCTEPEKECHHS, AOCTPAKTHO-JIOTIYHUNA METOH s
y3arajJbHEeHHS Pe3yJIbTaTiB TOCTIHKEHHS 1 (OpMYJITIOBAaHHS BUCHOBKIB.

PesynpraTn  kBamidikamiifHoi poboTm 0OakamaBpa PEKOMEHIIOBAHO IS
BUKOPHUCTAHHS Ha IJNPUEMCTBAX, IO CIHEHIANi3yIOThCsI Ha BUPOOHMIITBI
METaJOIIACTUKOBUX KOHCTPYKITIH.

Cdepa 3actocyBaHHs — Mpu OOTPYHTYBaHHI1 yMPaBIiHCHKUX PIlIeHb y chepi
(bopMyBaHHSI KOMIUIEKCY MAPKETHHTY CYy4aCHOTO MiMPHUEMCTBA.

ExoHomiuHa e(pEeKTHBHICTH 3alPOIIOHOBAHUX 3aXO[IIB. 3arajibHi BUTPATU Ha
3aCTOCYBaHHS KOMILJIEKCY MapKETUHTY MOPiBHIOWTH 376,93 Tuc. rpH. [Ipu npomy
obcsar peamizamii [IpAT «JIOK Ne7» 36impmmteest Ha 5%. Edekr, mo otpumae
iAnpueEMCTBO JopiBHIOE 2126,07 Tuc. rpH., a edektuBHiCTE — 5,64 TpH. / TpH.
ToOTo KOXXKHA TpH., IO BKJIAJEHA Y KOMIUIEKC MapKEeTHHTY mpuHece 5,64 TpH.
JI0JTaTKOBOI BUPYUYKH BiJ] peaizarii.

3HaunMicTh pOOOTH Tossirae y mpocyBanHi mpodinro REHAU 3a normomoroto
PR-aximii..



ABSTRACT
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Title: Formation of a marketing complex of a modern enterprise (based on the
materials of Private JSC «DOK Ne7»)
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Object of development is the process of applying a marketing complex in a
modern manufacturing enterprise.

The aim of the paper is theoretical justification and development of practical
recommendations for the application of marketing in a modern manufacturing
enterprise.

The main findings of the qualification paper for the Bachelor’s degree are as
follows: the evolution in the management of the marketing complex is analyzed; the
peculiarities of application of the «7P» model are investigated; new «letter» concepts
of the marketing complex are clarified; the general characteristic of activity of
Private JSC «DOK Ne7» is given; analyzed economic and financial performance of
Private JSC «DOK Ne7x»; the perspective directions of enterprise development are
substantiated; the effectiveness of the marketing complex for Private JSC «DOK
Ne7» was evaluated.

Research methods — analysis and synthesis, general scientific methods,
methods of systematization, comparisons, observations, abstract-logical method for
generalization of research results and formulation of conclusions.

The findings of the qualification paper for the Bachelor’s degree are
recommended for use at enterprises specializing in the production of metal-plastic
structures.

Application — in the substantiation of management decisions in the field of
formation of the marketing complex of a modern enterprise.

Financial viability of the proposed measures. The total costs for the
application of the marketing complex are equal to 376.93 thousand UAH. At the
same time, the sales volume of Private JSC «DOK Ne7» will increase by 5%. The
effect that the company will receive is equal to 2126.07 thousand UAH, and
efficiency - 5.64 UAH. /UAH That is, each UAH invested in the marketing complex
will bring UAH 5.64. additional sales revenue.

The value of the research is is to promote the REHAU profile through a PR
campaign.
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