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PEDEPAT

kBai(ikaiiiHoi po6oTH 6akagaBpa
cryaenTku rpynu 073-20-1
HTY «/lHinpoBchbka NOMITEXHIKA»
Biacixinoi Anacracii CepriiBHu

Ha Temy: IligBuimeHnHs e(QEeKTUBHOCTI YMPaBIiHHS MIAMPUEMCTBOM MUISIXOM
PO3BUTKY Ta mpocyBaHHsA Openay (3a marepianiamu [IpAT «/lHinmponeTpoBchKuii
x1i63aBot Ne 9y)

BPEH/I, JINOEPEHIIALLLA, E®EKTUBHICTDH HIAITPUEMCTBA,
IAEHTUYHICTb  BPEHZY, IMIJUK BPEHAY, HO3NHUIOHYBAHH,
PO3BUTOK BPEHAY, CTEUKXOJIIEPU

CtpykTypa poboTH: 65 CTOpPIHKA KOMII FOTEPHOTO TEeKCTY; 15 pucyHkis; 20
Tabauilb; 16 nomartkis; 25 mKepen MoCUIaHHS.

O0’exT po3pobieHHs — OpeH/T SIK YUHHUK €(PEeKTUBHOCTI MIITPUEMCTBA.

Merta poOOTH — JOCIHIIKEHHS BIUTUBY OpeHly Ha €(eKTUBHICThH AISIBHOCTI
MIJNPUEMCTBA Ta PO3POOJICHHSI PEKOMEHAAIIN 100 MiABUILEHHS HOrO BHECKY B
MOKpAIIeHH] (PiIHAHCOBUX PE3YJIbTaTIB AISTILHOCTI NIANPUEMCTBA.

OcHOBHI pe3ynbpTaTH KBamiQikamiiiHoi poOoTH OakanaBpa MOJATalOTh Y
TaKOMY: JOCHIJPKEHO TEOPETHUYHHUI 3MICT Kareropii «OpeHa», 1IHCTPYMEHTH Ta
CKJIaJ0Bl OpeHQy Ta MOro B3a€EMO3B’SI30K 3 KOHKYPEHTOCIPOMOKHICTIO Ta
e(EeKTUBHICTIO MIAMPUEMCTBA, IPOBEICHO aHali3 rocnoaapcbkoi aisibHOCTI [IpAT
«JIninponerpoBchkuit Ximi63aBoa Ne9y, mpoBeneHO aHami3 IMIIKY OpeHay, 1o
TPaAHCIIOETHCS Ha BEO-TIaTGOopMax MiAMPUEMCTBA Ta TOCTIKEHHS BITI3HABAHOCTI
opeuny [IPAT «JlHimponeTpoBChKHiA Xmi63aBog  Ne9», po3pobieHo Ta
OOTpyHTYBaHO TIPaKTHYHI PEKOMEHJAIi MI0J0 IMMABUIINEHHS €(pEeKTUBHOCTI
yIpaBIiHHS OpEHI0M KOMIIaHii.

Mertonu JOCHITKEHHST — aHaji3, Yy3arajJbHEHHs, CHCTEMAaTHU3yBaHHS,
MOPIBHSHHS, EKOHOMIYHUI aHaIli3 Ta AHKETYBaHHS.

Pesynpratn kBamidikamiitHoi poboTu 0OakagaBpa PEKOMEHJIOBAHO st
BUKOPUCTaHHS Ha MIAMPUEMCTBAX Xap4yOBOi MPOMMCIIOBOCTI 3315l AU(epeHLiarii
B1Jl KOHKYPEHTIB Ta MIJBUILIEHHS 00CSTIB peai3allii.

Cdepa 3acTocyBaHHs — CTpaTeTriuHe MJIaHYBaHHS Ta OpeH-MEHEIKMEHT.

ExoHomiuHa e()eKTUBHICTh 3aITPONIOHOBAHUX 3aXO/1B MOJISTAE B MiABUIIICHHI
e(eKTUBHOCTI OpeHAy KoMmaHii. BHacmiiok BOpPOBaPKEHHS peKoMeHAaIln
OUIKYEThCS 30UIBIICHHS] 00CATIB peani3ailii moHaiMeHine Ha 4%, 1o 301IbIIUTh
yucTui mpulOyToK Ha 4,9 MIJIH IpH Ta peHTabenbHICTh peanizaiii Ha 20%.

3HaUYUMICTh POOOTH TOJISATAE B TOMY, ITI0 Ha/1aHi B p0OOTI peKOMEHIaIlii 111010
PO3BUTKY IMIDKY OpeHAy Ha BeO-TutaTdopMax KOMITaHii, JO3BOJISITH IPUBEPHYTU
yBary CIoXHBayiB Ta KJIIE€HTIB, 30UIBIIUTH 00CAT peani3allii Ta cyMmy NpuOyTKy, a
OT)K€ — MOKPAIUTH €)EeKTUBHICTD AISITLHOCTI MM AMPUEMCTBA.



SUMMARY

of qualification paper for the Bachelor’s degree
by the student of the academic group 073-20-1
Dnipro University of Technology
VLASIKHINA ANASTASIIA

Thesis on the topic: Increasing the efficiency of enterprise management
through brand development and promotion (based on the materials of Private JSC
«Dnipropetrovsk Bakery No. 9»)

BRAND, DIFFERENTIATION, ENTERPRISE EFFICIENCY, BRAND
IDENTITY, BRAND IMAGE, POSITIONING, BRAND DEVELOPMENT,
STAKEHOLDERS

Structure of the work: 65 pages; 15 figures; 20 tables; 16 attachments; 25
references.

Object of development — brand as a factor of enterprise efficiency.

The purpose of the work is to study the impact of the brand on the efficiency
of the enterprise and to develop recommendations for increasing its contribution to
improving the financial performance of the enterprise.

The main results of the bachelor's qualification work are as follows: category
"brand"”, tools and components of the brand and its relationship with the
competitiveness and efficiency of the enterprise are investigated, the economic
activities of Private JSC «Dnipropetrovsk Bakery No. 9» are analyzed, the brand
image broadcast on the enterprise's web platforms is analyzed and brand awareness
of PJSC "Dnipro Bread Factory No. 9" is studied, practical recommendations for
improving the efficiency of the enterprise are developed and substantiated.

Research methods: analysis, generalization, systematization, comparison,
economic analysis and questionnaires.

The results of the bachelor's qualification work are recommended for use in
food industry enterprises to differentiate themselves from competitors, expand their
own market share and increase sales.

Scope of application — strategic planning and brand management at the
enterprise.

The economic effectiveness of the proposed measures is to increase the
effectiveness of the company's brand. The implementation of the recommendations
Is expected to increase sales by at least 4%, which will increase net profit by UAH
4.9 million and profitability by 20%.

The significance of the work — the recommendations for developing the brand
image on the company's web platforms, such as the website and Facebook account,
provided in the work, will attract the attention of consumers and customers, increase
sales and profit, and therefore improve the efficiency of the enterprise.



3MICT

BCTVIL oo, Ommoka! 3akiagka He onpeesieHa.

1 TEOPETUYHI OCHOBMU YITPABJIIHHA BPEHIOM J1JIA
[IABUILEHHA EOEKTUBHOCTI INAITPUEMCTBOM...Omudka! 3akiaaaka
He ompe/eJieHa.

1.1 B3aemo3B’ 130K OpeHAy, KOHKYPEHTOCIIPOMOKHOCTI Ta €(PEKTUBHOCTI
100010010) 2031 (63 3 1 WSROI Ommoka! 3akiiagka He onpeesieHa.

1.2 3mict KaTeropii «0OpeH» Ta oro BIJIMB Ha B3AEMHUHH 31
CTEUKXOIICPAMU ..ernevreraesinirrenassansnneeeessnnens Ommoka! 3akiiagka He onpeesieHa.

1.3 IIpocyBanHs OpeHay 3a JOMOMOTOI0 MU(PPOBUX TEXHOJOTIH.....Omudka!
3akiajaKa He onpeeseHa.

2 AHAJII3 OITEPALIIMHOT JISIJIBHOCTI ITPAT

«THITIPOIIETPOBCBHKHUI XJIIB3ABOI Ne9y ............. Omuodka! 3akinagka He
onpejaesieHa.
2.1 3aranpHa XapaKTEPUCTHKA ............ OmnoOka! 3akiiagka He onpenesieHa.

2.2 AHani3 rocnoJapchKoi AisUIbHOCTI mianpueMcTBa ...Ommoka! 3aknagka
He onpeeseHa.

2.3 Anaumi3 30yTOBOI JISJIBHOCTI MATPUEMCTBA ....... Omuoka! 3akaaaka He
onpejejeHa.

2.4 Anaini3 npuCyTHOCTI B Mepexi [HTepHeT............ Ommoka! 3akaagka He
onpejesieHa.

3 PEKOMEHJJALIT IIOJ10 IMIJIBUILIEHHSA E®GEKTUBHOCTI
JIISUIBHOCTI ITPAT «JJHITTPOIIETPOBCHKUI XJIIB3ABOJT Ne9» .Omméka!
3akiagkKa He onpe/eseHa.

3.1. Bu3HaueHHs «BY3bKUX» MICI[h Ta po3po0OKa IIaHy BIPOBAKECHHS

PEKOMEHAAINMHUX 3aXOIB ....vvvveeirrreeensneeennens Omuoka! 3akiaaka He onpeaeseHa.
3.2. ExoHOMIYHE OOTpYHTYBaHHS pEKOMEH/IAIIIH 31 CTBOPEHHSI HEOOX1THOTO

IMIJKY OpeHIy NIAIPUEMCTBA Y BEO-TIPOCTOPI -.evvervveereneens Omnodka! 3akinagka He

omnpejeseHa.
ITEPEJIIK JDKEPEJI IIOCUJIAHHA Ommbdka! 3akiaaaka He onpeaesieHa.
JOHATOK A.....ooii i Omuodka! 3akiaaka He onpeaeseHa.
JOJATOK B ... Ommuoka! 3akiaaka He onpeaeseHa.
JOJATOK B....ovvvieiiiiieeiieee e Omuoka! 3akiaaka He onpeaeeHa.
JOJATOKT .. Omuoka! 3akiaaka He onpeaeseHa.
JOJATOK ..ccvvvvveiiiiiiiieeeiiiiiee e Omuoka! 3akiaaka He onpeaeseHa.
JOHOATOKE ..., Omunodka! 3akiaaka He onpeaeseHa.
JOHATOK €., Omunodka! 3akiaaka He onpeaeseHa.
JOHATOK XK. Omuodka! 3akiaaka He onpeaeseHa.

JOJATOK 3. Ommuoka! 3akiaaka He onpeaeeHa.
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JOHOATOK U.......cccvvvvivviiieeieii, Omuoka! 3akiaaka He onpeaeseHa.
JHOHOATOK ..., Ommoka! 3akiagka He onpeesieHa.
JTOIATOK Ommoka! 3akiiagka He onpeesieHa.
JTOIATOK oo Ommoka! 3akiiagka He onpeesieHa.
JOIOATOK K., Omuoka! 3akiaaka He onpeaeseHa.
JOIOATOK JI.....oooiiiiiieeee i Ommuoka! 3akiaaka He onpeaeseHa.

JOIOATOK M. Ommuoka! 3akiaaka He onpeaeseHa.



