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INNOVATION DEVELOPMENT IN INTERRELATION WITH
MARKETING

Transformation processes occurring at the pregagesn Ukraine's economy
associated with the formation of innovation devatept model, which is directly
based on the receipt of new scientific results atinological implementation into
production, providing real GDP increase is mainlyedo production and sale of
high-tech products. Therefore, in performing tasksdynamic economic growth
primary role to innovation development, innovatiand innovative activities in
general, able to provide continuous updates teehraad technological base of
production, development and production of new cdrtipe products and efficient
penetration of global markets for goods and sesvice

Research on the theoretical and practical aspettimplementing an
innovation subject of many works of domestic aneifgn scientists as V. Landyk, |.
Pavlenko, N. Kubyshyna, N. Chukhrai, Volkov, Sydkhenko, E. Boyko, B. Twiss,
B. Shapiro, I. Ansoff, Schumpeter, M. Porter, Rst€o et al. However, despite the
relevance of innovation, essentially its activatitas not happened yet. One of the
main reasons for this situation is the lack of draaethodological support for
evaluation of investment companies, developing watige business plan
development and efficient management of the innongirocess, innovation. So the
guestion arises broader definition of the contertt structure innovation. Thus, for
the successful management of innovation necessargxamine the innovative
development and need to learn to distinguish thexm fthe existing variations in
product and manufacturing processes.

Given the results of modern research, avoidingidapbn of concepts to fully
disclose ingredients innovation, identified as dwls: research, technology and
production, marketing, personnel, logistical, fio@h information and process (see
Fig.1).

Based on the analysis of scientific publications,a&n say that the foundation
of the marketing component of innovation is theligbito aggregate marketing
system to ensure the competitiveness of enterpnsegplementing innovation.
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Fig.1. Parts of "innovative design"

The marketing component of innovation is a meaefireadiness to enterpris
its marketing service promptly and efficiently merh marketing functions, to sol
the problem outlined. The level marketing comporanhnovaion is closely linkec
to the level of marketing activity of the compaiyailability information marketin
system, effective organizational structure, tragniof specialists in marketin
development degree marketing tools and using tleesolve problers that defined
the main objective of the enterprise, the levelnwdrketing communications a
image of departments and the entire enterpriseteraction with market player
Marketing innovation component determined by theergjth of influence o
consaimer market a new product. The purpose of the riackecomponent o
iInnovation can be considered the formation of therket of potential consume
Innovative products that provide playback of demiomdjoods

Synergy of high tech and professional miting is the key to creating ai
promoting innovation. Summarizing we note thatrarovative design in interrelatic
with marketing involves the commercialization angfttier introduction to mor
value (profits, ahead of the competition, leadgrskigniicant improvement, qualit
advantage, creativity, progres



