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[losicHroBanibHA 3anucka: 64 c, 6 puc., 52 Tabu., 3 noaarku, 11 mxepeno

06 ’cxm docnioxcenns: iHTepHET-Mara3ux "' SviterOk™.

IIpeomem Oocnidxcenns: nUHAMIKa MPOAAXKIB IHTEPHET-Mara3uHy, Mporec
3aKymiBJ MPOAYKINT 3 ypaxyBaHHSM HasBHOTO (DIHAHCOBOTO CTaHy 1 MOMHUTY Ha
TOBapH.

Mema oocnioxcenus: TiABUILIECHHS €(PEKTUBHOCTI POOOTH Mara3uHy 3a
paxyHOK pIllIEHHS aHai3y JWHAMIKW TPOJaXiB, IMOMUTY Ha TOBAp, BUSABICHHS
HaWKpaImx MocTa4abHUKIB.

Memoou oOocniodcennss ma anapamypa: cucteMauit anamiz, SWOT-
aHaJi3, METOJIM aHaJI3y YaCOBUX PSIIB, METOJ] l€papXiii

Exonomiuna  egpekmugHicms:  OUIKYETBCS  TIO3UTHBHOKO  3aBJISIKH
3MIMCHEHOMY aHali3y JWHaMIKM TPOJaxiB I1HTEPHET-Mara3uHy, BHUSBICHHS
HAWBHT1IHIIIMX IMOCTaYaIbHUKIB, OIIHII TIOTIUTY Ha TOBap.

V' ingpopmayivino-meopemuunomy po30ini PO3TIASHYTI ICHYIOUl MiIXO0IU
I10JI0 BUPIIIEHHS MPOOJIeMH ONTUMAJIbHOI 3aKyIIiBJII TOBApiB iHTEPHET-Mara3uHy,
IIPOBEJCHO aHalli3 OCHOBHUX OI3HEC-TIPOIECIB 1HTEPHE-Mara3uHy, pPO3TJISIHYTO
CTPYKTYpY pOOOTH IHTEpHET-Mara3uHy.

V' cneyianonomy pozoini mposeneno SWOT-ananmiz 0Gi3Hec-TpolieciB
IHTepHET-Mara3uHy, MpoaHajizoBaHa JUHAMIKa MPOJaXiB, 3p00JIeHI peKOMEH Al
II0JI0 3aKyIiBJIl TOBAapiB 3 ypaXyBaHHSIM HAasSBHUX (DIHAHCOBUX PECYpCiB, MOMUTY
Ha TOBapH 1 HaWKpaIUX MOCTaYaIbHUKIB.

Ilpakmuuna yinnicms poOOTH OTPUMAHUX y POOOTI Pe3yIbTaTIB MOJISITAE B
MOXXJIMBOCTI ~ TIABUIIEHHS TOBAapooOIry i1HTEpHET-MarasuHy, KUJIbKICHOMY
OOTpyHTYBaHHS PIIICHHS IOJ0 KUIBKOCTI TMO3MIIKA IS 3aMOBJICHHA Y
MOCTaYaJbHUKIB.

Kimouosi cnosa: IHTEPHET-MATI'A3UH, EJIEKTPOHA KOMEPIIIA,
CHUCTEMHUI AHAJII3, SWOT-AHAJII3, IMHAMIKA TTPOJIAXIB



Abstract
Expository note: 57 pages, 3 images, 31 tables, 3 additions, 17
sources.

Object of research: SviterOk online store.

Subject of research: the dynamics of online store sales, the process of
purchasing products, taking into account the current financial situation and demand
for goods.

The purpose of the study: the rational use of funds during the purchase of
goods online store by analyzing the dynamics of sales, demand for goods,
identifying the best suppliers.

Research methods and equipment: system analysis, SWOT-analysis, time
series analysis methods, hierarchies method

Economic efficiency: is expected to be positive due to the analysis of the
dynamics of online store sales, identification of the most profitable suppliers,
assessment of demand for the product.

The information-theoretical section considers the existing approaches to
solving the problem of optimal purchase of goods in the online store, analyzes the
main business processes of the online store, considers the structure of the online
store.

In a special section, a SWOT-analysis of online store business processes is
conducted, sales dynamics are analyzed, and recommendations are made for
purchasing goods, taking into account available financial resources, demand for
goods and the best suppliers.

The practical value of the work obtained in the work lies in the possibility
of increasing the turnover of the online store, the quantitative justification of the
decision on the number of items to order from suppliers.

Keywords: INTERNET-SHOP, ELECTRONIC COMMERCE, SYSTEM
ANALYSIS, SWOT ANALYSIS, SALES DYNAMICS



