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[TosicHroBanbHa 3anucka: 69c., 9 puc., 29 ta6n., 3 noaaTkis, 22 JKepel.

«Egorod» € BeO-caliT 3 HOBUHAMH MPO HABKOJMIIHE JOBKULIA Ta apXiTEKTypy
VYkpainu ta cBity. [ges caiity mossirae B ToMy o0 aklEHTYyBaTH yBary JIIOJed Ha
€KOJIOTT4YH1 MpoOJieMH, a TAaKOX IOKa3aTH SIKI € ICTOPUYHI Ta Cy4acHl HaxiJKd B
Hamii kpaiHi. OCHOBHMMHM 3aJadyaMM JiSJIBHOCTI BeO-callTy € myOJsikailisi HOBHH,
ICTOpUYHUX 3HaXiJIOK Ta crpoba 3a JOMOMOIOl cTaTed JOHECTH, SIKI B HAc €
ICTOpUYHI 3HAX1JKM 1 YOMY MU [TOBUHHI iX o0epiraT.

06 ’ecxkmom Oocnioxcennss B poOOTI € AisulbHICTL BeO-caiity «Egorod», mro
nmy0JIiKye HOBUHH Ta CTaTTI.

IIpeomemom Oocniodxcenus € METOIH, IO 3aCTOCOBYIOTHCS MPHU MPHUHHSATTI
pillieHb B XO/1 HAJAIITYyBaHHS POOOTH 3 BEO-CaUTOM.

Memoro pobomu € nigBUIEHHS €PEKTUBHOCTI poOOTH BeO-CcaiTy, 301IbIIICHHS
KUTBKOCTI TIEPETJISIIB TICIs 3aCTOCYBaHHS METO/IIB IIPOCYBAaHHS.

Memoou Oocniddicenns. METOJ aHANI3y Ilepapxidi Ta BUOOPY Ha OCHOBI
HEYITKUX BIAHOIIEHB MEepEeBaru Ta CUMILUIEKC METO/I.

B ingpopmayitino-ananimuunomy  po3oini  HaBeAEHO ~ aHANI3 00 €KTY
JOCJIIDKCHHS Ta KJIIOYOBUX MpoOsieM Ha HhoMy. IlocTaBiieHi 3agadi TOCTIKEHHS Ta
00paHO METOH iX PO3B’I3aHHS.

Y  cneyianbhomy po30ini BUKOHAHO DPINICHHS 3aad Ha 3HAXOJKCHHS
HaWKpaIoro XOCTHHTY, JI€ 3a JIOIIOMOTOK OOpaHMX KpUTEpiiB Ta iX OLIHKH MU
3HaXOJUMO HaWKpaIlWii; MIIaHyeEMO pPEeKJIaMHY KOMIIaHil0 abu TOCSITTH MaKCUMaJbHOT
€KOHOMIYHOI €()EeKTUBHOCTI.

Ilpakmuuna yinmicms OTPUMAHUX PE3YyJbTATIB TMOJAra€ y JOBEJCHHI
e(eKTHBHOCTI 0OpaHMX METOJIB /IS BUPIMICHHS 33/7a4 BUOOPY XOCTHUHTY Ha OCHOBI
HEYITKUX BIIHOIIEHb. TakoX 3aBasiku OoOpaHOMY METONY BHUPIINICHHS 3a/ladi To
MJIaHYBAaHHIO PEKJIAMHOI KOMIIAHI BAAJIOCS CIUIAHYBATH 11 HAWKpAIIUM 00pa30M.

Kmouosi cmosa: XOCTHHI, METOJ] AHAJI3Y IEPAPXIN, METOJ
IPUMHSATTS PIIEHL, CUMITUIEKC METO/I, HEUITKI BIJTHOIIIEHHS.



ABSTRACT

Explanatory note: 69p., 9 fig., 29 tables., 3 appendices, 22 sources.

Egorod is a website with news about the environment and architecture of
Ukraine and the world. The idea of the site is to focus people's attention on
environmental issues, as well as to show what are the historical and modern findings
in our country. The main tasks of the website are to publish news, historical findings
and try to convey with the help of articles what historical findings we have and why
we should protect them.

The object of research in this work is the activities of the website "Egorod”,
which publishes news and articles.

The subject of the study are the methods used in decision-making during the
setup of the website.

The purpose of the work is to increase the efficiency of the website, increase
the number of views after the application of promotion methods.

Research methods: method of analysis of hierarchies and choices based on
fuzzy relations of preference and simplex method.

The information-analytical section provides an analysis of the research object
and key problems on it. The tasks of the research are set and the methods of their
solution are chosen.

In a special section, the solution of problems to find the best hosting, where
with the help of selected criteria and their evaluation, we find the best; we plan an
advertising campaign to achieve maximum economic efficiency.The practical value
of the results is to prove the effectiveness of the selected methods for solving
problems of choosing hosting based on fuzzy relationships. Also, thanks to the
chosen method of solving the problem of planning advertising companies, it was
possible to plan it in the best way.

Keywords: HOSTING, METHOD OF ANALYSIS OF HIERARCHIES,
METHOD OF DECISION MAKING, SIMPLEX METHODS, FUZZY
RELATIONSHIPS.



