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KJIFOYOBI CJIOBA: MAPKETUHI, MAPKETHUHI' OBI LI,
MAPKETHUHI'OBA CTPATEI'LI, BUJI MAPKETUHI'OBUX CTPATEITIA.

Crpyktypa pobotu: 81 cropinka komm’torepHoro tekcry; 10 pucynkis; 16
Tabnuik; 39 JKepes NoCHIaHHS.

O6’ekT po3pobieHHss — mnpouec (HOpPMyBaHHS MApPKETHMHIOBOI CTpaTerii
BUPOOHUYOTO MiANPUEMCTBA.

Mera kBanmidikaiiifHoi poOOTH — TeOpeTUYHE OOIPYHTYBaHHS Ta po3poOkKa
NPaKTUYHUX PEKOMEHAAIid 1moa0 (OpPMYyBaHHS MapKETUHTOBOI  cTpaTerii
BUPOOHUYOTO MiANPUEMCTBA.

OcHoBHI pe3ynbTaTH KBasi(ikaimiitHoi poOoTH OakaliaBpa TMONSATAIOTh Y
TAaKOMY. MPOAHAJI30BaHO MApPKETHHIOBI CTpaTerii B JISJIBHOCTI MiANPHEMCTB,
JOCIIIKEHO aJIfTOPUTM BHOOPY MApKETHHTOBOI CTpaTerii MiANPUEMCTBA; 3’ ICYBaHO
0CcOOMBOCTI (DOPMYBaHHS MAPKETUHTOBOI CTpaTerii MigmpHEMCTBA; PO3TISHYTO
OpraHi3aliiHO-eKOHOMIYHY XapaKTepUCTUKY IMIANPUEMCTBA; HAJAaHO aHAII3
¢dbiHaHCOBHUX MOKa3HUKIB ISIIBHOCTI HiIPUEMCTBA, MpOaHaTi30BaHO
MapKeTHHTOBOIO OTOYCHHS Ta 30BHIITHbOEKOHOMIUHI 3B’si3ku TOB «OPMA-
OJIIMII»; 3ampomoHyBaHO YTBOPEHHS 30BHIIIHIX MapKeTHHTOoBUX KaHaiiB y TOB
«OPMA-OJIIMII» npu hopMyBaHHSI MapKETUHTOBO1 CTpaTETii; po3po0IeHO 3aX0a1
IOJI0 CKJIAJIOBUX PEKJIIAMHOI CTpaTerii BUPOOHUIITBA JBUTYHIB Ta TypOiH Ta
OIIIHEHO 1X €()eKTUBHICTb.

Metoau  JOCHIDKCHHS.  CIIOCTEPEKEHHS, TIOPIBHSIHHSA, BHMIipIOBaHHS,
MOJICIIOBaHH, aHaII3 1 CHHTE3.

Pesynpratn  kBamidikamiifHoi po0OoTH OakamaBpa PEKOMEHIIOBAHO IS
MiIPUEMCTB, 10 CHEIaNi3yIOThCd Ha BUPOOHHIITBI ABUTYHIB Ta TypOiH, €JIEKTPO-
Ta PaiOKOMITIOHEHTIB.

Cdepa 3actocyBanHs — 30yT JIBUTYHIB Ta TypOiHM mepemdavyae ONTOBY W
po3ApiOHY MpoAaXi SK CaMUM BUPOOHHUKOM, TaK 1 Yepe3 IUIEPChKY MEpExy,
o iIifHOTO AUCTPUO'TOTOPA, a TAKOXK 3 BUKOPUCTAHHSM SIPMAPKiB 1 BUCTABOK.

ExoHOMIYHa 4YHM COIIaJbHO-EKOHOMIYHA €(QEeKTUBHICTh — BIPOBAKEHHI
MapKeTUHTOBOi cTpaTerii 13 3araibHumu ButTparamu 1025,31 Tuc. rpua. Ilpu
3aragbHOMY 00cs31 Bupyuku Big peanizamnii TOB «OPMA-OJIIMID» y 2019 pori
464028,4 tuc. TpH. 1 ToproBi HambaBmi 12,5%, KEpIBHUIITBO IJIAHYE OTPUMATH
30UTBIIICHHST BUPYYKHW Bif peamizamii Ha 15%. [lpu mpoMy exkoHOMiIUHHI edekT
3aMmpOTIOHOBAHOT MAaPKETUHTOBOI CTpaterii ckiaae 7675,23 tuc. rpH. EQexkTuBHICT
MapKeTHUHToBOi ckiaae 7,5 rpH. / rpH. ToOTO KOXXKHa TpH., IO BKJIaJ€HAa B
MapKEeTUHTOBY CTpPATEeriio MpuHece 7,5 TpH. EKOHOMIYHOTO e(EKTy.

3HauuMICTh poOOTH — 30UIbLIEHHS NPUOYTKY IUIAXOM aKTUBIi3allil
MapKeTHHTY 1 peajii3alii MapKETUHIOBO1 CTpaTerii.




ABSTRACT
Quialification thesis for bachelor degree
students of the group 073-163-1
Dnipro University of Technology
Montova Svitlana Andriivna

on the topic: _ Marketing strategy formation at a manufacturing enterprise
(based on the materials of LLC “ORMA-OLIMP”)

KEYWORDS: MARKETING, MARKETING GOALS, MARKETING
STRATEGY, TYPES OF MARKETING STRATEGIES.

Structure of the work: 81 pages of computer text; 10 drawings; 16 tables; 39
link sources.

The object of development is the process of forming the marketing strategy of
a manufacturing enterprise.

The purpose of the qualification work is the theoretical substantiation and
development of practical recommendations for the formation of the marketing
strategy of the production enterprise.

The main results of the bachelor's qualification work are as follows:
marketing strategies in the activities of enterprises are analyzed; the algorithm of the
choice of marketing strategy of the enterprise is investigated; the peculiarities of the
formation of the marketing strategy of the enterprise are clarified; the organizational
and economic characteristics of the enterprise are considered; the analysis of
financial indicators of activity of the enterprise is given; the marketing environment
and foreign economic relations of LLC “ORMA-OLIMP” were analyzed; proposed
the formation of external marketing channels in LLC “ORMA-OLIMP” in the
formation of marketing strategy; measures were developed for the components of
the advertising strategy for the production of engines and turbines and their
effectiveness was evaluated.

Research methods: observation, comparison, measurement, modeling,
analysis and synthesis.

The results of the bachelor's qualification work are recommended for
enterprises specializing in the production of engines and turbines, electrical and
radio components.

Scope - sales of engines and turbines include wholesale and retail sales both
by the manufacturer and through the dealer network, the official distributor, as well
as with the use of fairs and exhibitions.

Economic or socio-economic efficiency - the implementation of a marketing
strategy with a total cost of 1025.31 thousand UAH. With the total amount of
revenue from the sale of LLC “ORMA-OLIMP” in 2019 464028.4 thousand UAH.
and a trade margin of 12.5%, management plans to increase sales revenue by 15%.
The economic effect of the proposed marketing strategy will be 7675.23 thousand
UAH. Marketing efficiency will be 7.5 UAH. / UAH That is, each UAH invested in
the marketing strategy will bring 7.5 UAH. economic effect.

The significance of the work is to increase profits by intensifying marketing
and implementing a marketing strategy.
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