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06 ’exkm 0ocniddcens. AISIBHICTH JioricTuyHOoTrO nianpueMmcta TOB "Kiio-
Jlorictuk", sike 3aliMa€ThCs OpraHizaili€l0 JOCTaBKU BAHTaXIB aBTOMOOUIBHUM,
MOpPCHKUM, KOHTEHHEPHUM Ta aBia TPAHCIOPTOM (IMIOPT-EKCHOpT, YKpaiHa), Ta
HaJla€ MOBHI JIOTICTUYHI CXEMH IO JOCTaBIll BaHTaxiB door to door (moctaBka 10

NYHKTY MPU3HAYEHHS).

Ilpeomem 0Oocnioxcenv. METOAN CUCTEMHOIO aHali3y, METOAU 3 CUCTEMHU
OiITPUMKH TPUAHATTS PIlICHb JUISI TOIIYKY KPalioro BUAY pPEKJIaMH, METOJH
NPOrHO3YBaHHS 1 CHCTEMHM 3 KpPHUTEpIiB JJIsl OILIHKK pe3yjbTaTiB B Ipoleci
IIPOTHO3YBAaHHS JIOXOJIIB Ta 3aKa3iB, a TAKOXK METOJOJIOTisI MOJEIOBaHHs Oi3HeC-
IPOIIECIB.

Mema Oocniddcensb: aHaN3 JaHUX Ta PEKOMEHAAIid Tpu BUOOPI
ONTUMAJILHOTO BUY pekyiamu s 30utbiienHs noxonxy TOB «Kumio-Jlorictuky» 3a
paxyHOK MIJBUIIEHHS MOMUTY Ha MOCIYTH, 110 HATAI0ThCS.

B inpopmayiiino-ananimuyrnomy po3aiai ONMHUCAHI METOAU CHCTEMHOTO
aHaJi3y MIANPUEMCTBA Ta METOJIM 3 CHCTEMHU MIATPUMKH NPUUHATTS PIIICHB,
PO3TIIIHYTI METOJIU MMPOTHO3YBAHHS.

Y cneyianvHomy pPO3AUTI 3aCTOCOBAHO CHCTEMHHMM aHali3, Ha OCHOBI
BU3HAUYCHUX MiAPYHKIIH moOymoBaHi (yHKIIOHATbHA MOJENbh CHUCTEMH 1 Tl
JIEKOMIIO30BaHa MoJenb. JJis BUpIIeHHS 3amadi BUOOpPY ONTHMAIbHOTO BUIY
peKIaMu  3aCTOCOBAaHO METOJ aHamizy iepapxiid. Po3p’s3ana 3agada 3
MPOTHO3YBAHHS TOXO/IB Ta 3aKa3iB JOTICTUYHOTO MIATPUEMCTBA.

Ilpaxmuuna yinnicms OTPUMAHUX Y 1A POOOTI PE3yNIHTATIB MOJISITAE B TOMY,
10 JIJ1s1 0cOOH, siKa MPUIMAaE PIIEHHS MOJETIIY€EThCS NPOLeC MPUUHATTS PIllICHb 32
JIOTIOMOTO0 BUKOPUCTAHHS CHCTEMH ITIITPUMKH Ta IPUHHSATTS PIIICHb.

CHUCTEMHUI AHAJI3, METOJI AHAJI3Y IEPAPXIN, METO/
PYXOMOI'O CEPEAHBOI'O, METO/] 3BAXKEHOI'O CEPEJJHBOI'O, METO/]
EKCIIOHEHIIAJIBHOI'O  3TJIAJDKYBAHHSA, HECE30HHA MO/EJIb
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XOJIbTA-BIHTEPCA, AJIIT'OPUTM @®APPAPA-I'JIOBEPA, TOYHICTD
IMTPOI'HO3YBAHHA, AJJTEKBATHICTDH MOJEJII, TOYHICTD
ITPOI'HO3YBAHHAI.



ABSTRACT

Explanatory note 76 p., 19 drawings, 22 tables, 4 appendixes, 14 sources.

The object of research: the activity of the logistics company LTD "Klio-
Logistics"”, which organizes the delivery of goods by road, sea, container and air
transport (import-export, Ukraine), and provides complete logistics schemes for the

delivery of goods door to door (delivery to destination).

The subject of research: methods of systems analysis, methods of decision
support systems to find the best type of advertising, forecasting methods and systems
of criteria for evaluating results in the process of forecasting revenues and orders, as

well as the methodology of business processes.

The purpose of research: analysis of data and recommendations when
choosing the optimal type of advertising to increase the income of LTD "Klio-

Logistics™ by increasing the demand for services provided.

The information-analytical section describes the methods of system analysis
of the enterprise and methods of decision support system, methods of forecasting are

considered.

In the special section the system analysis is applied, on the basis of the defined
subfunctions the functional model of system and its decomposed model are
constructed. To solve the problem of choosing the optimal type of advertising, the
method of hierarchy analysis is used. The problem of forecasting revenues and

orders of a logistics company has been solved.

The practical value of the results obtained in this work is that the decision-
maker facilitates the decision-making process through the use of support and

decision-making.

SYSTEM ANALYSIS, ANALYTIC HIERARCHY PROCESS, METHOD
MOVING AVERAGE, WEIGHTED AVERAGE METHOD, METHOD
EXPONENTIAL  SMOOTHING, ALGORITHM FARRAR-HLOBERA,
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FORECASTING ACCURACY, ADEQUACY MODELS, FORECASTING
ACCURACY.



