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PEOEPAT 

TToscHRORATKHA 3aInHCKa: 79 c., 48 puc.,5 Ta6n., 3 1Onarka, 17 Axepen. 

6 exmoN 00iIReRHA y Kaanidikauitnin pofiori RHCrynae ariakoMnaHis 

Travel Ray, ka 3aiMaeTbea anianepenezeHnaMH nacaxupis. aKO* BOHa 

RCTAHORTKE MapupyTH NONbOTiB 

I7pedwemou AOcniuxeHHs c cuCTeMaTHrsainia npo1axi KBWTKIB. 

Mema po0omu noIRTac y npoBeAeHHi UX AocniIKeHH« Ta cTBOpeHHA Ha 

oCHOBI OTpHMaNHX 1aHHx onTHManbHoro Aw3añHy AonaTky, 3a 1oriOMOroHOMKOro 

IKorO KOMTTaHi OTpHMaTo 6 npuóyTOK Ta 3MeHIIMIO BHTpaTH.

MeroaH aocninxeHHA:ananis 5W, npoBeIeHH user interview, MeTO 

CTBOpeHHA HepcOH, aHani3 KOHKypeHTiB, MOJeIb KaHo, cTBOpeHHA User Flow Ta 

idopMauinoï apxirexTypH, pospoÑka User Journey Map. 
B indopMauiHno-aHaniTuYHOMY po3nini HaBezeHo aHati3 00' cKTy 

IOcILIKeHHA Ta KJIHOYOBHX mpoóiem Ha HboMy. TloctaB.IeHi 3anai 1ocilKEHHA 

Ta o6pano KOHYeIIii ix po3B' A3aHHA. 

cneniaIbHOMy po3nini cdopm0BaHo npoBeJeHo UX AocHiIKeHHA Ta 

po3pooneHO UI 1OnaTKy. 

TIpaKTHHa niHHiCTb OTpHMaHHX pe3yIbTaTiB nOLArae B TOMy, Mo 

3anponoHOBAHa po3poóieHa cHCTeMa i3 3pyuHHM iHTeppencoM cKopoTye uac 

nomyky aBia KBHTKIB. 

KUIHOYOBI ciOBa: UX, UI, IHDOPMALMHA APXITEKTYPA, USER 

FLOW, KOPHCTYBAY, AM3A}H, AHAJI3, AOCIIKEHHA. 
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THE ABSTRACT 

Explanatory note: 79 pp., 48 drawings, 5 tables, 3 supplements, 17 dzherel. 
The object of the qualification of the robot is the airline "Travel Ray", as it is 

engaged in air transportation of passengers. Also, it will install utility routes. 

The subject of the study is the systematization of the sale of tickets. 
The meta work is based on the conducted UX research and development on 

the basis of taking away data from the optimal design of the supplement, for the help 
of some kind of company, it would take away the profit and change the cost. 

Follow-up methods: 5W analysis, user interview, person matching method, 

competitor analysis, Kano model, User Flow and information architecture building, 

User Journey Map development. 
In the information-analytical section, an analysis of the object of research and 

key problems was carried out on the new one. Tasks and follow-up were set and the 

concepts of their development were developed. 

At the special branch, UX was completed and UI was completed. 

The practical value of taking away the results is in the fact that the system has 

been propagated with a handy interface for a short time to ask for an air ticket. 

Keywords: UX, UI, INFORMATION ARCHITECTURE, USER FLOW, 

KORISTUVACH, DESIGN, ANALYSIS, SUCCESS. 
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