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Mopo3 10.0. VYnpasmiaas (opmyBaHHSM TpuOYTKY MiANPUEMCTBA (HA
npukiaai TOB «Apiona I'pynmy»). — KBamidikariiiiina po6ota Ha rmpaBax pyKOIHUCY.

Kpamidikarmiitna pobora wmarictpa 3a cremianeHicTIO 072 «®DiHaHCH,
OaHKIBCbKa CMpaBa 1 CTpaxyBaHHsS». — HallloHaapHUM TEXHIYHUN YHIBEPCUTET
«lainpoBcbka nomitexHikay. Juinpo, 2020.

Kgamnigixkariitna po6ota npucBsiueHa BUBYCHHIO TEOPETUYHUX, METOIUIHUX
Ta MPAKTUYHUX MPOOJIEM Ta OCOOJMBOCTEH yNpaBIiHHS IPUOYTKOM IMiANPUEMCTBA
TypuUCTUYHOI cepu. BUsBIEHO Ta cHCTEMaTH30BaHO (DAKTOPU 30BHIIIHBOTO Ta
BHYTPILIHBOTO CEpPEAOBUINA, IO BIUIMBAIOTh HA €(QEKTUBHICTh YIPABIIHHSA
NpUOYTKOM MIMPUEMCTBA B cpepl Typu3My 3 ypaxyBaHHSAM (PaKTOpy CE€30HHOCTI
MPOJIAXKIB

JloBeeHo, 110 MIABUIICHHS €(QEKTUBHOCTI YMNPABIIHHSI MPUOYTKOM
NIJIPUEMCTBA 3a JOMOMOTOK ONTHUMI3allli ACOPTUMEHTY NOCIyr Ha OCHOBI
3aCTOCYBaHHSA EKOHOMIKO-MAaTeéMaTHUYHUX METOJIB IUIAHYBaHHS € €(QEKTUBHUM
1IHCTpyMEeHTOM. OOIpyHTOBAaHO €(EKTUBHICTh PO3POOKH Ta BIPOBAHKCHHS
cTparerii KoHKypeHTocnpoMoxkHOcTI TOB «Apiona ['pynmy Ha HallOnmxkyl 3 pokwu.

Otpumani pe3ynbTaTd  KBaMI(IKAIHHOTO JTOCTIPKEHHS MOXYTh OyTH
Bukopuctani TOB «Apiona ['pynm» i mOiABUIIEHHS MPUOYTKOBOCTI CBOET

JUSUTBHOCTI B MaOyTHIX TMepiogax.

[NPUBYTOK, @OAKTOPAU CE30OHHOCTI, C®EPA TYPU3IMY,
YIIPABJIIHHA, ACOPTUMEHT ITOCJIVT'.



ANNOTATION

Moroz U.O. Managing profit formation of the enterprise (in terms of IE «Ariola
Group» Ltd). — The manuscript.

Master's Degree in Specialty 072 «Finance, Banking and Insurance». — Dnipro
University of Technology. Dnipro, 2020.

Qualification work is devoted to the study of theoretical, methodological and
practical problems and features of profit management of the tourism industry. The
factors of external and internal environment influencing efficiency of management
of profit of the enterprise in the field of tourism taking into account the factor of
seasonality of sales are revealed and systematized.

It is proved that increasing the efficiency of enterprise profit management by
optimizing the range of services based on the application of economic and
mathematical planning methods is an effective tool. The efficiency of development
and implementation of the competitiveness strategy of «Ariola Group» Ltd for the
next 3 years is substantiated.

The results of the qualification work can be used by «Ariola Group» Ltd to

increase the profitability of its activities in future periods.

PROFIT, SEASONALITY FACTORS, TOURISM, MANAGEMENT,
RANGE OF SERVICES.



