AHOTALIA

Kosanenko B.B. «/luBepcudikarrist 6aHKIBCbKHX MPOAYKTIB Ha pUHKY (D IHAHCOBUX ITOCITYT
( ma mpukianai AT Kb IIpuBar6ank)». — Pykomnuc.

KBanidikauiitna podora Ha 3100yTTsI OCBITHBhO-KBani(dikauiitHoro piBHs Mmarictpa 3a
cneujanpHicTio 072 «®inancu, OaHkiBchbka crpaBa Ta crpaxyBaHHs HTY  «/lHinmpoBchka
nojaitexuikay, Juimpo, 2019.

B nepriiomy po3aisi 1ocaipKeHO TeOpeTHYHI, METOANYHI 3acay Ta MPAKTHYHI aCIEeKTH
yIpaBJiHHS TPUOYTKOM KoMepuiitHOro OaHky Ha 0a3i auBepcudikaiii 6aHKIBCbKUX MPOIYKTIB.

B npyromy posnini mpoaHani3oBaHO CTaH W TEHICHIIT PO3BUTKY PHHKY OaHKIBCHKUX
nociyr Ykpaiuu. IIposeneno anani3 gissibocti AT Kb IIpuBar6ank.

B tperboMy po3aisi po3risiHyTO TEHICHIT BIIPOBAHKEHHs IHHOBAIHHMX OaHKIBCHKUX
NPOIYKTIB B yMOBax Tjo0Oaiizaimii cBiToBuX (iHAHCIB, BIOCKOHAJICHO TOJITUKU OaHKY MO0
BITPOBA/DKCHHSI HOBMX OaHKIBCHKHX MPOIYKTIB Ha OCHOBI ONTUMI3aIIii iX CTPYKTYPH.

B derBepTOMy po3miai mpoBejeHa OIiHKa €KOHOMIYHOT €(DEeKTHBHOCTI YIOCKOHAICHHS

npotiecy nuBepcudikaiii 0aHKIBCHKHX MPOAYKTIB Ta MOCIYT.

JMBEPCU®IKALLIA, HOBI BAHKIBCBKI ITPOAYKTH, OIITUMI3ALIA, ITPUBYTOK,
PEHTABEJIBHICH



ANNOTATION

Kovalenko V.V. « Diversification of banking products in the financial services market (in
terms of “Privatbank” JSC CB)».-Manuscript.

Thesis for obtaining the educational qualification of Masters degree in 072 — Finances,
Banking and Insurance Dnipro University of Technology, Dnipro, 2019.

The first section explores the theoretical, methodological principles and practical aspects
of managing a commercial bank's profitability based on the diversification of banking products.

The second section analyzes the state and trends of the Ukrainian banking services
market. The analysis of the bank's activity is carried out.

The third section examines the tendencies of introducing innovative banking products in
the conditions of globalization of the world finances and refines the bank's policy of introducing
new banking products based on the optimization of their structure.

The fourth section assesses the cost-effectiveness of improving the diversification of

banking products and services.

DIVERSIFICATION, NEW BANKING PRODUCTS, OPTIMIZATION, PROFIT



