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 Structure: 105 printed pages; 17 figures; 37 tables; 43 references. 

  

Object of development – management of the subject of foreign economic activity. 

 The aim of the paper – the theoretical substantiation and development of practical 

recommendations for the implementation of the rebranding strategy of the enterprise-

subject of foreign economic activity. 

 The main findings of the qualification paper for the Master’s degree are as 

follows: the theoretical and methodological foundations for improving the efficiency of 

management of the subject of foreign economic activity are considered; the market of 

alcoholic and non-alcoholic products is characterized; the economic and export 

activities of Obolon PrJSC are analyzed; the implementation of the rebranding strategy 

for the Zhyvchyk trademark in the context of globalized corporate responsibility is 

substantiated; the economic efficiency of the proposed project of measures is estimated. 

 Research methods – structural-systemic approach, methods of scientific 

cognition, analysis and synthesis, statistical analysis, economic analysis, economic and 

mathematical, ABC-analysis, PEST-analysis, SWOT-analysis, expert assessments, 

graphical interpretation, comparison, generalization. 

 The results of the master's qualification work are recommended for use by 

enterprises producing beer, soft and low-alcohol drinks, mineral water. 

  Application – management of the enterprise. 

 Financial viability of the proposed measures – net present value of the investment 

flow of UAH 3094 thousand, discounted payback period of 2 years and nine months, 

which is less than the term of the innovation project, export efficiency to Estonia at the 

level of 2.1.  

 The value of the research – implementation of the proposed measures to form a 

strategy of partial rebranding of the Zhyvchyk trademark allows to increase the 

attractiveness of products among consumers and strengthen the corporate social 

responsibility of the enterprise.
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